Welcome to LG Electronics
“Job Information”
2
@
@
0
@

0005600
0 ©00000
0® ©00e
| J&} 0®®
©0 @
2@
e
®®
O
®©0 0@
o
®
o] J | 20
@ 0000009090900 0®
”“ 0000000000000 00
©0
o®® ©0
1oJ0, oIl 1 _
200 o 1 Jo
OF ©e
L J
@9® ®
® ® @
000 400
OeP0e 008P9@®
000000000900 000
020000000

LG

Life's Good



N i

Marketing / Sales

AR B2C (Domestic Sales)
-2 HHY B2B (Domestic Sales)
ZLWMHIA (Domestic Service)
VAOIAIE/H (Overseas Marketing/Sales)
-0l RAOAHIE! |8 (Overseas Marketing Planning)

AMHETJ |8 (Product Planning)
OIHIE M= (Marketing Strateqy)

*C/S (Customer Service)

0 (Procurement)
«XHH (Material Management)

*SCM (Supply Chain Management)

M AHUP| (Production Management)
AMAVHIZE (Production)

-<HA|= (Production Engineering)
-Q/A_EE | (Quality Planning)
*Q/A A& AAL (Quality Examination)

Job Index

*H/W (Hardware)
*S/W (Software)

U/l (User Interface)

<7128 (Mechanical Design)
*Design

*R&DI|¥| (R&D Planning)

AAJ|=/MEE (Planning/Strategy)
X /8l (Financing/Accounting)
Q1A |E] (HRM)

- A1/ (HRD)

& & (Labor Relation)

&S (General Affairs)

-®Y (Public Relation)

B2 (Corporate Legal)
-Al&1J1% (Facility Engineering)
-2HAOHM (Environment & Safet
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(Material Management)
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(Material Management)
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(Procurement)
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(Procurement)
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(Mechanical Design)
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(Mechanical Design)
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(Soft Ware)
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d (User Interface)

» ol0|C|O{ THA| Concept Design
« Ml 17|5 Feasibility Test 8 2 AS
« SEAIHE[2 2 GUI 4 E(with UX & GUI Gr.)
«Zt 7| s MA 78 A Test
 Testo| 2| ¥ ZHH 7H M=t
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M I HE
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(User Interface)
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Product Design
(PD)

Graphic Design

(GD)
=) |
o Colt_)r.Ma}terlaI

Finishing
S =2
(CMF)

User eXperience
(UX)

Insight Research
(IR)
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o

18 A
oF Ok

Ol X2l Fof 2E sl I71E S2A 5 582 &4
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| ™
+CH UX2} IR Cht

M EZE2 #+x/7M/SatdA 52 AE7(& 2| &4l Conceptol| A =& ststll 0| & 2FLAISISH=
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Design
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(R&D Planning)
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(Quality Assurance)
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(Production Engineering)
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£ dFc 4oy g J du| 72 2l et FH| 7|23 7’ Model M % ® ST (Standard Time)=4{ 2 #et
= 952 3A e E = AsgHH

-
i3
>
=
IOk
I
in
o
8
=1
|3
T
i
ué'

x
kg
x
Bl
Ix
ojn
lo
Rl
R}
ol
rx
Ach

o 71 2t kA Module Sample?| H&f= A
ST=4] % LOB (Line of Balance)& &35t0{ &2|& 2l Module SEMH A F & & gt Ch.
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« 7H et 2of Cf §F MEEE Ol Process ZHA 2! 2 7|BA EEA|ZLEHE 22 T8 Y2 E FAlsta JASH

7|22z 0| 3A stute| ARMS0| ALSte] 27510 AU du| A, Line®t2lsl S2| ¥ F HES /M=

—_— =1

Z[AH, X S Ol SAH MSAH M E U Eet AFME 24 H ST EME flet PSSt MSE L.

« MH| 2H QR H|S0| =2 & F SMo=Z Q5| 7| Aol th &t 7| 2 X|Al2 T Algho|H, £X} § 851 9| &
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. EE%F, Fd 24/ Skill & 38 58351E ¢l 7|2 X[4A/d8ol 2FF Y|
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(Production Engineering)

« £251H HA email 2 &el, 2 27| 2l &S HAs D fMe2lof w2t 2= 5ot & HFE Mgt

- He 220 AZ Product Verification & 32| A| 20 M4 Z E Z3tof| of 8F F=H|E 28l 7H 2 Sample H &,
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(Planning/Strategy)
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(Planning/Strategy)
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(Finance / Accounting)

A B L]

EAYESE I|HEA I|E S B AHE Atgholl o & At H b5t A dakeks 7] gl

S|4 2 At st dEAMe| ¥ =828 ProcessE 7 M5t B7|/8E7]/942E £ 2 &X 5t M FH EE
2 ot

ZtM St HFE Eetotn A2oq, AL 7| Fof 2|7 slelHele AXg Hea|ghdct
ZAEZE TR E 2HMol| #Eh 2 F ZHAlele| ZHAKH E)E e 2 S SEd

Blolx x| FFE3F|, o|Ate, ZAtel¥E Soll MEE 2 X2 E M6 M &5t YRt

HAPS R 2] Al A'(ERP)S B2l M Y28 BEstT, sl ol ERP TR0 THEl WS
RIAlI5HD 22| s 2f 2ol ch

et 28z X|go 842 M5, 45 H[ES e B| AL £9fol| 7]0{ 517 | = Bt

ok
|0
Hu
x

3
of 2k
-1 O

FE sdst7| st MF & A 220 T2t M EX|A A F 2 22| EAH XA 2 HF0

H |4jo| 7E Y}
= DME £ Q= Al (alsH)3}
1 SS 2= gt

Hr st

mﬂ
kO
N
0
il
N
Tol
o
'
12
0z
mo
[
0%
o|-
v B
Hdo
o
inl
°
E
i
HJ
0
lI
1
o
nm
o
X
I

Lo nZiajof el F ot 2hA| 7X| X HAEst2|A |2 S &5 & = U= ALE

ofr

I Bl MMEESH S PH|5tT UCk T2 HelUch

M/ EA -1/2 % Continue on next page..



(Finance / Accounting)

"*’E TSR / 8l

StH P e-mail & &elet =, S0 w2t 5 Xzlsiof e HFE el
AKX 2EH AE S 22 Ateo] tis &4 E s, A3 22[5t= W Eof s ME

HEZ| S0 M AL = J_UEST W SAtR| FI1 &M g,

SEE S dAEIME ZM 5L 3| A ZAtelzt &t H 28t cf

M
1z
5
od

+ 230 = ofr|o} RAC | Ao X 2} 14| 2| & EHCl 108 2l =8 2l GERP Roll-in 23510 A|AH| Research
L 82 375, 78 Ql Inputo| HLEHX| HAESHF, A|A”] Set-up ¥ =2t

* GFVS A|AH|0l|A AR / AP Balance &4 & gt Ct 27| o|F2|& o] JUCHH AIRE &4 51,
SYstZHo| HYsIX| A5 7HM 2HH S D olsl g4t

o AIA B SRl 2| Holl Cisf =25t &R M2 2ASIH, CNS 7H Y SHEAIRF A|AH 7| M EFEM 2 ZH E L

- OIX|2f2 2 o|x2[E Ateol tis] BEEXOIA 2] 2 Hied S B, ded E0ME Adst = B2 gt

« A LR S MEIIEM L ME0| 7tssicts MUk Moo A FE| Hof O| 2= H| =LA Mo
CHall o o M XH&dof| i 8t o|all s& = A ' Lt
28, ME, 718, IR S F&EMLe 8E S S35l Finance MEho]| Cf 8 X| Al 2 £5 35111, Process
Innovation =8 3SIH M Mef HEIVI2M | o2 vl ke = AFLH
« EESHIFRS S AM =2t =R 5|1, 3| Aol S240| Z=EHM MEX| A2 42 WS 7| EF
HolMEHCL | E EH AICPA(D| T3 28| HAhet 22 Sl A X4 B2l FSx 7tsgdch
Global business mind& #& = U= 7|87} 20| AEHC AZSAHE 85t off 2§ lnle| X|=%Z ol
Global Co_mmunication% S35l Global 22 7|97 A E Ut ] _
« IEBF RAC (Regional Accounting Center) & a2/ el2 22| met2FE &3l Global Businessoi| Ci &t
Al O cCiCl = =

Min . . - -
ind olsiel E&H S 2E = U2MH, Manager=20| =™ RAC MEZ 2 3|2/l CFO, Bz|EHYE 5 FTA

A7z dE L UAsHC

S| EHEAHE QIR TAl U LhRH2H S TSl 7| 2 SR AGAIZIe B S QZIEA S HA S 4
ol RIAUICH E3 LR o=E MM HEHEE| ReD 121 ol 2 DAY Ix 2 KR A ele| ZIL B o]
Lestderlgonz Yoz Ye olzka #Mo| ol RojUct

—

X2/ 3 A - 2/2 <



(Overseas Marketing/Sales)
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st= & 2 st
+ O}2 2, STP (segmentation, targeting, positioning)oll ZAH3504 5| &X|H| A&} DHES &

& defe =gl

1>
o
o

Marketing « L5 H ZE2| concepts U= & ML M ES EAISH 0| o= 112 needsLt Al & trend & 1h2tst7| 2
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(Overseas Marketing Support)
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‘ (Overseas Marketing Support)
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(Marketing Strategy)
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(Marketing Strategy)
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-3 StV EA M E SFL 0 S e 20A YES| FIF(11:00 ~ 12:00)
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A2 AR9| Vision HI X7 AL 7|5 = R 7 & = AU L
£ =0, Insight Marketing & st= A2 ElAMX| A TS &5l SIA A A Z2M A 4Fo] 2E & Fof Zl0] £0{5}01,
TEEH AKX Y=E vtgstn, o[ Al MEFS ME + U= M EIPHE + A0, EE=, PR, On-line Marketing,
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(Product Planning)
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(Product Planning)
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